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Let’s Talk Student Media.
As the student voice of Colorado State University, Rocky Mountain Student Media serves 
the campus community with four award-winning student-run, student-produced media 
organizations: The Rocky Mountain Collegian, CSU’s daily newspaper; KCSU, 90.5 fm, a 
10,000 watt public radio station; CTV, campus television; and College Avenue, a student 
lifestyle magazine. 

Rocky Mountain Student Media gives students hands-on experience in print, broadcast, 
advertising, photography, and graphic design. Students are wholly responsible for content 
and design. The RMSMC offices are a second home for employees and connects students 
to each other and the CSU Community. Students are committed to the highest journalistic 
standards, and do not view the paper and other publications as “student” work, but 
professional quality reporting and design. 
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Contacts.

Newsroom
970.491.7513
news@collegian.com

KCSU Advertising
970.491.7611
underwriting.kcsu@gmail.com

CTV Advertising
970.491.0536
ctvmjr@colostate.edu

Advertising
970.491.7467
advertising1@collegian.com
advertising2@collegian.com

Kim Blumhardt
Advertising Advisor
970.491.1146
kim.blumhardt@colostate.edu

Diane Thomas
Business Office
970.491.2050
dsthomas@colostate.edu

Classifieds
970.491.1683
classads@lamar.colostate.edu

Jacob Johnson
Sales Executive
970.491.6834
jacob.johnson@colostate.edu

“I work at student 
media because I 
love what I do and 
the other students, 
they’re like a 
family to me.” 
-Kate Simmons
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37,989 22,565 of those are undergraduates

Record student enrollment for 6th consecutive year

49% of those were males; 
another 51% were females

4,479 are graduates, and veterinarian medicine

*Fall 2013 CSU Institutional Research

4,470 are cont. ed., guest & study abroad students
6,475 are CSU Faculty & Staff

49% 51%

CSU students contribute more than        annually to the local economy

*City of Fort Collins Economic Plan, June 2012

$168 MiLLion*

What does this mean for our business community?

Audience Breakdown

LeT’S TALk nUMBerS.

What will CSU students spend their money on this year?
36% on groceries, convenience stores and restaurants during the year.

15% on gas and auto repair and maintenance during the year.

11% on clothing and shoes each year.

Student reading Habits
76% of students have read their 
student-run paper in the last 30 days

61% of CSU students read 
the Collegian regularly

92% of students have been motivated to take 
some sort of action by an article or ad

Students by Class
21% Freshmen
20% Sophomores
21% Juniors
26% Seniors
12% Graduates & professionals

52% of students are 21 or older

our Audience

77% 
of students rent 

or own their 
own place.

7,000 
New students will be 
welcomed to campus 

this year.

Welcome

30
%

 M
ore Spending

nationally 
college students 

have increased 
discretionary 

spending by 30% 
over the last 5 years

2013 Crux Research



Let’s Talk print.

THe CoLLegiAn.

THe Weekender.

Customers Talk.

Our print products provide marketers a simple yet powerful portfolio of options to reach different 
segments of the CSU market from students and staff to alumni and parents. Our daily newspaper 
and specialty publications allow advertisers to choose the publication best suited to meet their 
needs.

“The Collegian is my go-to because it’s what gets read the most; it’s what gets seen the most. 

I always run at least one ad a week in the Collegian.” Kelsie Williams, Off Campus Life

The Rocky Mountain Collegian is a 122 year-old tradition published for 
the students and by the students of Colorado State University. Each 
morning, Monday through Friday, the Collegian greets readers with 
news about campus as well as, Fort Collins news, sports, opinions, 
entertainment, Ram Talk, puzzles and advertising messages geared 
specifically for students. Editorially independent from the University, we 
have a connection with our audience that is as loyal and genuine as we 
could ask for. It’s our job to bring this relationship to your business.

The Collegian is one of eight college newspapers in the country to be 
awarded the Columbia Scholastic Press Associations’ Silver Crown for 
overall excellence. The Collegian is also ranked in the top 20 of college 

newspapers by the Princeton Review. 

Published on Fridays, the Weekender is 
CSU’s weekly arts, entertainment and culture 
magazine and is a go-to source for students 
preparing for the weekend ahead.  The 
Weekender is distributed throughout campus 
and the Fort Collins community each Friday 
morning and features music, film, theater 
and entertainment news along with sports 
highlights, popular trends and featured 
events happening in Fort Collins

COLLEGIANT H E  R O C K Y  M O U N T A I N
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Conflicting reports circulate on identity of suspect in Boston Marathon bombings  | Pages 6 & 7

‘TOO LATE’
STUDENTS VENT ON SOCIAL MEDIA AFTER 

UNIVERSITY DELAYS CLOSING UNTIL NOON

Students walk through the LSC Plaza as heavy snow falls and visibility drops yesterday afternoon. CSU’s Public Safety Team texted students at 11:48 a.m. to announce that campus would close at noon.
HUNTER THOMPSON | COLLEGIAN

Cars are at a standstill in the Morgan Library parking lot after campus closed at noon on 

Wednesday. Since the storm began Monday, Fort Collins has received over 20 inches of snow. 

HUNTER THOMPSON | COLLEGIAN

No unusual amount of accidents, no serious injuries

Students turn CSU 

into playground

By AUSTIN BRIGGS

The Rocky Mountain Collegian

Hell hath no fury like a CSU stu-

dent who comes to campus in a snow-

storm just to have classes cancelled.

Judgement was quick and harsh 

on social media platforms Wednes-

day as CSU initially posted around 

6:30 a.m. that the campus would be 

on a normal schedule, then did an 

about face and closed the university 

at noon.

In a slew of over 130 comments 

on Colorado State University’s Face-

book page, a typical one read:

“You are way to late. People are al-

ready hurt. This decision should have 

been made last night. I am disap-

pointed in CSU, Tony Frank, and the 

Public ‘Safety’ team.”

As snow continued to fall and 

roads became coated in an increas-

ingly thick layer of ice, the CSU Pub-

lic Safety Team made the decision to 

close campus at approximately noon 

Wednesday.
County offices closed at noon 

also, with police and media reports 

describing most of northern Colora-

do as being coated in ice and implor-

ing residents to avoid driving unless 

absolutely necessary.

“If you have to be out, please 

drive carefully,” wrote Sheriff Justin 

Smith on his Facebook page. “If you 

don’t have to be out, it’s a good day 

See SNOW on Page 3

By KYLE GRABOWSKI

The Rocky Mountain Collegian

The LSC West Lawn makes for a 

decent terrain park in a pinch.

CSU students received the 

11:48 a.m. text from the CSU Public 

Safety Team telling them classes were 

cancelled and immediately snow-

suited up.
“We all got the text and immedi-

ately we all just congregated to my 

house. There were about 10 of us who 

were like ‘let’s hit this,’” economics 

major Benjamin Schneider said.

Schneider and his friends hauled 

a rail from his backyard and set it up 

at the base of the amphitheater hill 

between the West Lawn and the CSU

See PARK on Page 3

The following disgruntled comments have been 

pulled from a stream of more than 130 made on two 

posts from Colorado State University’s Facebook 

page. 

“A little late. I saw multiple accidents on my way home. 

Hope the ‘public safety team’ is glad to have put so many 

lives in danger.”

“You should not risk students’ and staff’s lives twice a 

day. people who are in campus will have to risk their 

lives heading homes. Taking a wrong decision on time is 

better than taking right one late.”

“Seriously though CSU Public Safety Team... Meet me in 

front of the UCA with some shovels to dig my car out...”

“What’s so horrible about closing school to keep 

students safe and off the roads?!”

“Okay. It’s about $30 per class and many people had 

tests today. In some classes, the whole grade is only 

a few tests. So yes, missing one would be detrimental 

to your class and your semester. And if its a important 

higher level class, it’s hight possible that you would miss 

your graduation date.”

“Be smart & just close it for tomorrow- you’ve already 

made two debatable calls...”

SOURCE: Colorado State University Facebook page

 “You are way to late. People are already hurt. This 

decision should have been made last night. I am disap-

pointed in CSU, Tony Frank, and the Public ‘Safety’ team”

“Somebody must have finally looked out their window!”

SOCIAL CHATTER

Friday, April 26, 2013the weekender

T H E  R O C K Y  M O U N T A I N

COLLEGIAN

ON THE STAGE

CSU’s got talent, yes 

we do! We’ve got 

talent, how about 

you?  Page 6

PROJECT
If you need something 

to warm your heart and 

get you through Friday, 

check out Page 4

DANCE
Jazz is rad and swing 

is sweet. Where can 

you combine the two? 

Page 6

 MOBILE 

 MUNCHIES

By Colleen McSweeney | Page 8

A food truck frenzy takes FoCO by storm
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LeT’S TALk rATeS.

First Time Advertisers: 5 for 4

Repeat Discount: 20% Off

The Collegian
Column Sizes

The Weekender
Column Sizes

Open Rate .....................................$11.00

Annual Contract Rates
100 inches .....................................$9.60
250 inches .....................................$9.00
500 inches .....................................$8.70
750 inches .....................................$8.40
1000 inches ...................................$8.00
1500 inches ...................................$7.50

Colorado State University Rates
CSU Departments .........................$7.40
Student Organizations ..................$6.40

Non-Profits ...................................$9.00

1-3 Days..................................30¢
4+ Days ...................................20¢

Bold Type ................................20¢
(additional per word, per day)
Business Logo/Art ..................$2.00
(additional per ad, per day)

1-4 Pages ............................ $70/thousand
4 or more times annually .... $60/thousand

4+ pages .............................. $75/thousand
4 or more times annually .... $65/thousand

Line Ad Rates (Per Word, Per Day, 15 word min):

Insert Rates:

Sample sizes.
Other sizes available.

Per column inch

6x10”
Half Page

60 Column Inches

3x10”
Quarter Page

30 Column 
Inches

2x5”
10 Col.
Inches

1x
5”

2x2”

Thursday, June 20, 2013 | Page 7
RamTalk

Send feedback to design@collegian.com.

L.A. Times Daily Crossword

Yesterday’s solution

Yesterday’s solution
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ACROSS
1 Org. with bomb-sniffi ng dogs
4 Actor in many Tim Burton 
fi lms
8 Chewed the fat
14 __ favor
15 Dunn’s “__ Minnow Pea: A 
Novel in Letters”
16 Bird in a dugout
17 Suburban suffi x
18 Meeting of a select few
20 Old queen’s land
22 Spot for a mineral scrub
23 “Xanadu” band, briefl y
24 Crier’s cry
29 TV type
30 British East Africa, now
33 It rises in el este
34 Nile wader
37 Dark suds
39 Estuary
43 Like a maternal grand-
mother
44 Spare in a boot
45 __ populi
46 Bringing together
48 Progressed slowly
51 Shipping datum
55 Kimono accessory
58 Collector’s item?
59 Lyric poem
60 Bit of one-upmanship ... and 
what can be found at the end 
of 18-, 24-, 39- and 51-Across?
65 Roofi ng goo
66 Marzipan base
67 Casserole fi sh
68 Early 12th-century year
69 With 40-Down, follows 
restaurant protocol
70 Spotted

71 Cézanne’s warm season

DOWN
1 Inane
2 Terse
3 Without a single appointment
4 Breaks down
5 Tetris piece
6 Ramallah-based gp.
7 Out of favor
8 Stop transmitting, as a radio 
station

9 Lab report?
10 A&E offering
11 Party pooper
12 Jewish month after Av
13 Sales rep’s tool
19 Emissions watchdog gp.
21 Spandex garment
25 Mideast VIP
26 Target of a New Year’s 
resolution
27 Quaint agreement
28 Within: Pref.
31 “I’m stumped!”
32 Self-taught individual
33 Fr. holy woman
35 Trellis adornment
36 Stroke lacking in many 
modern fonts
38 Texter’s gratitude
40 See 69-Across
41 Car-collecting TV host
42 ‘90s attorney general
47 Runs through the mill
49 Like El Greco and the 
Minotaur
50 With it
52 Dress (up)
53 Gives the boot
54 “The __!”
55 Down Under gem
56 Agricultural unit
57 “Garfi eld” waitress
61 Good, in Hebrew
62 Like Mendelssohn’s Piano 
Sonata No. 1
63 Color quality
64 Unique

TODAY’S BIRTHDAY (06/20/13). This year your talents 
and strengths shine. Continue growing your social 
network this year, as it’s your goldmine. Go out and play! 
Enticing opportunities swirl with work and money fl ow-
ing in. Apply creativity and new thinking to old problems. 
Think long term, regarding partnerships, fi nances and 
plans. Imagine love.

To get the advantage, check the day’s rating: 10 is the easi-
est day, 0 the most challenging.

ARIES (March 21-April 19) ––7–– Your team is on fi re. 
Breathe in the atmosphere. Your partner inspires you to 
take productive action. Express your thanks and affec-
tion. It could get profi table.  Do the research. 
TAURUS (April 20-May 20) ––8–– You should be making 
a profi t. Friends offer good advice. Ask for additional ben-
efi ts. Call for reinforcements. Accept encouragement and 
feedback. You’re looking especially great now.
GEMINI (May 21-June 20) –– 9–– There’s more abun-
dance coming. Share thoughts with a female. You look 
good, feel good, and the conversation is encouraging. Go 
with the fl ow. Practice a new skill and expand your infl u-
ence. Follow through. Ask for what you need.
CANCER (June 21-July 22) ––7––It helps to know what 
you’re doing. Try what worked before. Follow an expert. If 
stuck, play a new song. Create the ambiance for meaningful 
dialogue. Candles add mood without great expense.
LEO (July 23-Aug. 22) ––7–– Social events run smoothly. 
Negotiations fall into place. Keep track of your earnings. 
Contemplate your future. Realize you know nothing to 
learn more. Others are impressed. Discover hidden valu-
ables. Have a fascinating conversation.
VIRGO (Aug. 23-Sept. 22)––7––Replace worn out or bro-
ken household items. This removes a daily irritant. Get the 
fi nancial facts. A penny saved is earned. Listen to creative 
ideas, and communicate philosophically. Be bold without 
aggression. True up your infrastructure and home systems.
LIBRA (Sept. 23-Oct. 22) ––9––Pack your bags, and let 
your boots wander. Your judgment is good. You can learn 
to do what’s necessary. Others are impressed. Let them 
solve a problem. Take time out for pleasure with a fun 
assignment. Break through!
SCORPIO (Oct. 23-Nov. 21) –– 9–– You can do it now. 
Draw upon hidden resources. Offer them valuable info 
that provides an opening. Invest in effi ciency. Score some 
bonus time. Now you feel stronger.
SAGITTARIUS (Nov. 22-Dec. 21) ––6 –– Get energized. 
Exercise works wonders. Do what you promised. Take what 
you get. Your brilliance gets revealed, and new information 
surprises. Stock up on supplies. Examine suggestions logi-
cally. Abundance can be yours. Accept wise coaching.
CAPRICORN (Dec. 22-Jan. 19) ––7–– Your portfolio 
entices, and there is more work coming in. Gather as 
much as you can. Shop carefully. Use your brains to make 
a profi t. Balance accounts and discover opportunity.
AQUARIUS (Jan. 20-Feb. 18) ––7––Monitor results. 
Figure out what you want. You can fi nd the funding, and 
transform it. Do something you thought was impossible. 
Ask for help. Get a brilliant insight. Your team wins. Beau-
ty provides its own reward.
PISCES (Feb. 19-March 20) ––8–– Your powers of 
persuasion benefi t from your interesting dreams. True 
love gets revealed. Group activities go well. The more you 
learn, the easier it gets. 

Daily Horoscope
Nancy Black

Crossword sponsored by

Sudoku sponsored by

 I went to the library help desk and 
asked to check out a pillow and a 
blanket.

 You know you’re in a class full 
of freshman when they post their 
assignment on the discussion board 
because they can’t fi nd safe assign.

 Colorado may have the lowest 
obesity rates in the us, but the 
obesity rate of squirrels is twice 
that of the nation.

 To the girl who thought she got 
locked out of the gym, try pushing 
the other side of the door.

 The Undie Run is so much 
more than just running in your 
underwear. It is Freedom.

 You know it’s an engineering 
exam when you’re happy that you 
got above a zero percent.

Submit  RamTalk entries to ramtalk@collegian.com. Libelous or obscene submissions will not be printed. 
While your comment will be published anonymously, you must leave your name and phone number for verifi cation. RamTalk sponsored by

The Best of Ramtalk 2012-2013
compiled by Corinne Winthrop

Advertising rates other opportunities

puzzles and ramTalk

discounts

deadlines

Front page Ads

Classifieds

inserts

Street Team

post-it notes

First time local advertisers, new in business or new 
to the Collegian, can take advantage of a FREE ad 
when five ads are scheduled within ten publishing 
days. You pay for four ads and the fifth ad is FREE.

Consistency is key when it comes to 
effective advertising. Re-run the same 
ad with no copy changes, within five 
business days and earn 20% off all 
subsequent runs.

Get noticed with Post-It Note advertising. 
Pre-printed notes can be placed on the 
front page, top right for $115/thousand 
(5,000 minimum). 

Deadlines for all display advertising 
space is 4 p.m. two working days prior 
to publication. 

Sponsorships, including guaranteed 
placement by popular puzzles and 
RamTalk, are available to advertisers 
sponsoring the daily Crossword, Sudoku, 
Wonderword or RamTalk sections of 
the newspaper. Sponsorship is a full 
semester commitment and includes a 
2”x2", 2 column x 2" or 2 column x 5" ad. 
Ask your sales representative about rates 
and availability.

The front page is the most prominent 
position for an ad. Only one ad is available 
in each issue, on a first-come basis. 
Front-page banner ads are 6 columns x 2 
inches, full color. $400 per issue, frequency 
discounts available.

The Collegian classifieds page offers 
advertisers great exposure to a key 
demographic. Visit www.Collegian.com to 
create your account and place your ad.

Pre-printed inserts only. Acceptance of inserts 
is upon approval by the Collegian. Maximum 
size without folding is 9" x 12". Full run is 
7,000 inserts. Smaller runs are available 
($200 Minimum). Inserts should be delivered 
to our printer 5 days before insertion date.

Get your message or product out by 
building a custom street team package 
combining print advertising, on-air 
announcements and/or distribution 
of fliers and products. Ask your sales 
representative about package options, 
rates and availability.

Deadline for all classified line ads 
is 3 p.m. one working day prior to 
publication. Cancellation or changes in 
ads cannot be accepted after deadline. 

Full Color

$200
(Color is charged in 

addition to space)
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FuLL PAge
6 col. x 20”

FuLL PAge
6 coL x 20”

FuLL PAge
5 coL x 10”

RamTalk Spot2”x2”
2x5”Crossword Spot

Sudoku Spot2x2”

The Collegian

The Weekender

1 = 1.658”
2 = 3.426”
3 = 5.196”

4 = 6.963”
5 = 8.732”
6 = 10.5”

1 = 1.767”
2 = 3.7”
3 = 5.633”

4 = 7.567”
5 = 7.567”

The Collegian publishes 
Monday - Thursday

The Weekender publishes Friday
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CSU Life is a monthly news publication produced 
specifically for faculty and staff at Colorado 
State University. The publication is delivered 
directly to staff mailboxes on campus. CSU Life 
is a partnership between Student Media and 
CSU’s Division of External Relations. Together 
we are dedicated to featuring stories for and 
about employees, highlighting accomplishments 
and presenting information about the great 
community that’s CSU.

Celebrate! 
CSU in May

INSIDE:
SUMMER GETAWAYSp.5

FOSTERING SUCCESSp.4

May 2013

COMMUNITY EVENTS
Food for Fines

Bring in a non-perishable food donation and receive $5 off your parking fi ne, or reduce an elevated 
citation fi ne to its original amount through May 17. Only one donation will be allowed per citation. All donations must be taken to the Parking Services offi ce in the Lake Street Garage and presented at the time of payment to receive a discount. 

Women’s Leadership 
Webinar Series: Encore

The Vice President for 
Research is offering an encore viewing of the 
Women’s Leadership 
Webinar Series at noon May 7 and May 21 in 
Rockwell Hall North. Sign-up is required to ensure seating is available.  Email Margaret.Saldana@

colostate.edu to register.

by CSU Events sta� 

Colorado State University 
is once again honoring employees who are celebrating retirement and recognizing those who have reached 10, 15, 20, 25, 30, 35, 40, and 45 years of service to CSU.

� e annual Celebrate! CSU Milestones event will take place on May 9 at 3 p.m. in the Lory Student Center � eatre.  � is university-wide event celebrating the service and dedication of CSU employees is open to the campus community.  A complete list of honorees is available online at www.colostate.edu/celebrate/
milestones-2013.aspx . 
Send a congratulatory note

To personally congratulate a Milestones honoree or group of honorees, please email your celebratory message to CSUEvents@colostate.edu no later than Tuesday, May 7. Your message may be used during the interactive portion of the Celebrate! CSU Milestones event.   
 Friends, family, and 

co-workers of honorees are also encouraged to tweet 
congratulatory messages using #CSUMilestones.  A live Twitter feed will be displayed during this year’s Celebrate! CSU Milestones event.

 Celebrate! Colorado State
Celebrate! CSU Milestones is a part of Celebrate! Colorado State, an annual series of 

Snow brings half-days for students, long hours for Facilities, Outdoor Services

A series of snow storms in April brought much-needed moisture to Fort Collins, and resulted in early dismissal at Colorado 

State on two days: at 3 p.m. on Monday, April 15, and noon on Wednesday, April  17. More snow feel over the next two 

weeks, ending with heavy, wet accumulation of more than a foot on May 1. Photo courtesy CSU Creative Services.

See Events page 7

See SNOW page 12
See CELEBRATE page 6

by CSU Life Sta� 

The early dismissals on Monday, April 15, and Wednesday, April 17, were the closest Colorado State has come to a snow day since December 2006. � e last full snow day while students were on campus happened in March 2003, when 32 inches of snow fell on Fort Collins, collapsing roofs across town as well as on campus and at the Veterinary Teaching Hospital. 
� e decision to close campus due to any kind of inclement weather falls to CSU’s top administrators. � ey take input from all over, including from CSUPD and Facilities Management, to assess the conditions. � ey also take into account what the city and county are doing because of road conditions. For overnight storms, the Public Safety Team will meet and make a decision before 5:30 a.m. 

Many times they will actually drive around campus to get an idea of how it is out there. Aside from how much snow has fallen, they assess wind speed and other factors, as well as the forecast. � ey also have to take into account the 7,000 students living on campus, the employees who care for the many animals here, operations at the vet hospital, and all the employees it will take to get the campus clear of enough snow so people can walk or drive.
� e � nal decision to close campus is made by President Tony Frank, and may range from early dismissal, such as last month, cancelled classes or activities, or closing the campus for all but essential personnel, such as police, maintenance personnel, residence hall sta� , and those who care for animals. 

85% of CSU employees 
read CSU Life regularly

2012 readership survey

2013-14 publication Schedule
In Mailboxes  Ad Deadline  

Monday, Sept. 9 Thursday, Aug. 22 

Monday, Oct. 7  Thursday, Sept. 26

Monday, Nov. 4  Thursday, Oct. 24

Monday, Dec. 9  Friday, Nov. 22

Monday, Feb. 3  Thursday, Jan. 23

Monday, Mar. 3  Thursday, Feb. 20

Monday, Apr. 7  Thursday, Mar. 27

Monday, May 5  Thursday, Apr. 24 

Let’s Talk Facts.
AveRAge sALARy

Full professor 
(12 mo.) $148,700
(9 mo.) $109,900

Associate Professor
(12 mo.) $96,800
(9 mo.) $81,600

There are
6,475 University

employees
csu is Northern colorado’s 

largest employer

csu employees contribute $253 million 
annually to the Fort collins economy 

generate 11% of household 
income in Fort collins

$253
million
per year  

11%

Half Page

Quarter
Page

Eighth
Page

Business
Card

Full Page

Full Page (9.5”x13.75”) ..............$680
Half Page (9.5”x6.75”) ...............$390
Quarter Page (4.625”x6.75”) .....$240
Eighth Page (4.625”x3.25”) ........$130
Business Card (3”x2”) ...............$60

Business Profile ........................$100 
(8” story on your business)
       With Picture .........................$125

Advertising rates

All prices include full color

Save 20%
if you run in 6+

editions
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Colorful, bold, inquisitive, diverse. College Avenue is 
Student Media’s magazine covering student life in a 
student voice. Each publication features a topic on issues 
related to CSU students and includes monthly features on 
food, fashion and student trends. College Avenue provides 
readers unique ways to explore and enjoy our active Fort 
Collins community.

how fort collins 
are you?

doug odellmeet
a man who helped build our beer culture

page 23

Colorado State | Volume 8: Issue 7 April 2013

Save 20%
if you run in 

consecutive
editions

Back Cover (9.5”x10.5”) ...........$415
Full Page (9.5”x10.25”) .............$395
Half Page (9.5”x5”) ...................$198
Quarter Page (4.667”x5”) .........$110

Advertising rates
Half Page

Quarter
Page

Full Page

All prices include full color

2013-14 publication Schedule

Feature Publish Dates Ad Deadline 

Music Scene Wednesday, Sept. 11 Friday, Aug. 30

Best of CSU Wednesday, Oct. 30 Monday, Oct. 21

All About Design Wednesday, Nov. 13 Friday, Nov. 1

Holidays Wednesday, Dec. 11 Friday, Nov. 22

Love Wednesday, Feb. 12 Friday, Jan. 31

How to Get a Job Wednesday, March 26 Monday, March 10

Fashion Fads Wednesday, April 23 Friday, April 11

College Ave is inserted into the Rocky Mountain Collegian 3 times per semester and 
can also be picked up in College Avenue racks throughout campus.

College Avenue magazine 
is the peanut butter to my 
jelly – from cute quizzes to 
hard hitting articles, you 
will find what you want to 
know about Fort Collins 
and CSU in this little 
monthly publication.
-Logan Martinez

“

”
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SpeCiAL pUBLiCATionS.

visitor’s guide
Highlighting the best of 
both Fort Collins and CSU, 
the Visitor’s Guide is the 
perfect go-to publication 
for all visitors.

Publishes in May

HOMECOMING EVENTS SCHEDULE
Thursday

Distinguished Alumni Awards 
Banquet

 5:30 to 9:30 p.m.
 The Lory Student Center

Friday
Homecoming & Family 
Weekend check-In

 8 a.m. to 8 p.m.
 Alumni Center, 1301 S. 

College Ave. 
College of Engineering 

Reunion Breakfast and Tours
 8:30 a.m.
 Horsetooth Room, 

Academic Village
78th annual 50 year club 
luncheon

 11:30 a.m. to 1:30 p.m.
 Fort Collins Hilton

Reunion on the Oval
 2:30 to 6 p.m.
 CSU Oval

Homecoming and Family 
Weekend Parade

 4:30 to 6 p.m.

 See parade route 
at www.homecoming.
colostate.edu

Pep rally, bonfire, fireworks 
and the lighting of the “A”

 6 p.m.
 West Lawn

Lory Student Center 50th 
Anniversary Celebration

 6 to 9 p.m.
 LSC Main Ballroom

CSU Volleyball vs. Wyoming
 7:45 p.m.
 Moby Arena

Saturday
Homecoming 5K Race

 8 to 9:15 a.m.
 CSU Oval

Campus Crawl
 9 to 2 p.m. 
 The CSU Campus

Homecoming and Family 
Weekend Tailgate

 2 to 4:30 p.m.
 RamTown/Hughes Stadium 

- Alumni Association Tent 

MVP Tailgate
 2 to 4:30 p.m.
 Hughes Stadium, Ram Town

Volleyball Ram Legends: 
Football Tailgate

 2 to 4:30 p.m.
 RamTown/Hughes Stadium

Alumni Band Tailgate
 2:30-4:30 p.m.
 RamTown, Hughes Stadium

Homecoming Football Game: 
CSU vs. Fresno State

 5 p.m.
 Sonny Lubick Field at Hughes 

ILLUSTRATION BY HUNTER THOMPSON

Ram packed with events and 
special deals for all families, 
friends and fans coming 
to campus to celebrate 
Homecoming/Family 
Weekend.

Homcoming 2013

Publishes oct. 10 in 
the collegian

Special issue dedicated 
to CSU student’s ranking 
of all the best places to 
eat, shop, hang out and 
more in Fort Collins.

Best of CSU

Publishes oct. 30
in the collegian

COLLEGIAN
T H E  R O C K Y  M O U N T A I N

CSU’s guide to campus and 
college life for new students. 
The Orientation Guide is 
distributed throughout the 
summer at Preview CSU.

orientation guide
Publishes in June

A spring edition to help 
students find housing for the 
coming fall as well as tips for 
how to survive off campus 
living.

Published at the end of each semester, 
the Graduation editions feature news for 
and about graduating seniors. The edition 
includes congratulatory messages from 
CSU departments and organizations 
making this a hold-on-to publication for 
graduates and their families.

Housing guidegraduation guide

Publishes in March 
in the collegian

Publishes May 12 and 
December 16 in the collegian

The Collegian and College Avenue magazine publish special editions throughout 
the year highlighting events and topics most appealing to students. Target-specific 
editions give advertisers the opportunity to reach an interested and receptive 
audience of potential customers.

School
Starts

Aug. 26

Fall Grad 
Guide

dec. 16
october

March

May June

october 30th

May 12

GRADUATION
SPRING
2013

COLLEGIAN
T H E  R O C K Y  M O U N T A I N

LeT’S TALk deSign
Our experienced design team, staffed by national 
award-winning student graphic artists, can create 
individual ads or entire campaigns specific for your 
business at no extra cost.

Creative Services

Your Ad Specs

The Collegian reserves the right to reset or resize ads submitted 
with incorrect dimensions.

Minimum resolution should be 300 Pixels/In.

File format should be .indd, .ai, .psd, .eps, .pdf, .jpeg, .tiff

Color ads should be in CMYK

Confirm actual ad size with your rep

Your ad should look super snazzy!
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2013-14 Publication Schedule
Let’s Talk dates.

Collegian Daily Newspaper-
Special Publication-

college Ave

Wednesday, Sept. 11
Wednesday, Oct. 30
Wednesday, Nov. 13
Wednesday, Dec. 11
Wednesday, Feb. 12
Wednesday, March 26
Wednesday, April 23

Monday, Sept. 9
Monday, Oct. 7
Monday, Nov. 4
Monday, Dec. 9
Monday, Feb. 3
Monday, Mar. 3
Monday, Apr. 7
Monday, May 5

csu Life

Fall Classes Begin Monday, Aug. 26, 2013
Homecoming Thurs., Oct. 10 - Sun. 13, 2013
Thanksgiving Break Sat., Nov. 23 - Sun., Dec. 1, 2013
Classes End Friday, Dec. 13, 2013
Final Exams Mon., Dec. 16, - Fri., Dec. 20, 2013
Graduation Fri., Dec. 20 - Sat., Dec. 21, 2013

Special Publications Notable University Dates
Back-to-School Edition Monday, Aug. 26, 2013
Career Fair Monday, Sept. 16, 2013
Homecoming Thursday, Oct. 10, 2013
Best of CSU Wednesday, Oct. 30, 2013
Holiday Gift Guide Wednesday, Dec. 11, 2013
Graduation Monday, Dec. 16, 2013Fa

ll

Career Fair Monday, Feb. 3, 2014
Love Wednesday, Feb. 12, 2014
CSU Housing Guide TBA
Spring Break Wednesday, March 5, 2014
Graduation Monday, May 12, 2014
Fort Collins Visitor’s Guide Monday, May 12, 2014
Orientation Guide Monday, June 2, 2014sP

R
IN

g

Spring Classes Begin Tuesday, Jan. 21, 2014
Spring Break Sat., March 15 - Sun., March 23, 2014
I Love CSU Day Friday, April 18
Classes End Friday, May 9, 2014
Final Exams Mon., May 12 - Fri., May 16, 2014
Graduation Fri., May 16 - Sat., May 17, 2014

The Collegian hits everybody 
that I need to reach! 
 - Karl Mobley, 
Owner Krazy Karl’s Pizza“ ”
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Let’s Talk online.

Regular spot (300x250 px) ...... $5
Premium spot ......................... $7

Per 1,000 impressions
Advertising rates

Collegian.com is the central site for all student media including the Collegian’s print edition, CTV 
video news, & College Ave. magazine. The website has recently undergone a redesign by AP Google 
Scholarship award winning developer and the student media digital team. Collegian.com is updated 
throughout the day with late-breaking news and features content exclusive to the site including blogs, 
chats, videos, KCSU 90.5 streaming, RamTalk and news updates throughout the day. Collegian.com 
provides the best digital advertising platform for local businesses to supplement print advertising and 
extend market reach to readers outside the print edition’s distribution area, including off-campus and 
remote students, prospective students, parents of students, Ram fans and CSU alumni and visitors. 
Collegian.com has been awarded the Columbia Scholastic Press Associations’ Gold Crown for overall 
excellence. 

#’s474,681 Total Unique Visitors

1,342,273 Total Page Views

642,200 Total Visitors

7,000,000+ Impressions

Numbers based on 2012-13 school year

Collegian.com
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LeT’S TALk MoBiLe.

$300 per month
for 12 month commitment

Advertising rates

Find yourself connecting with students 
with one of the most popular apps for the 
campus community, RamTalk. RamTalk, the 
Collegian’s most popular daily feature, is 
now an app with an overwhelming loyal 
user base. The RamTalk app also gives 
readers access to the daily Collegian 
online edition. 

Call it the “TO GO” option in our media 
menu – advertising on RamTalk puts your 
business on the move. 

236,134 Total Page Views

During the 2012-13 school year

Average user, uses the app daily!

Your App Ad Here!

instant interaction

passion Topic 
Sponosrship

integration

Promoting your business on collegian.com  allows readers to instantly 
interact with your advertisement by clicking through to your website’s 
home page, a key deal, or virtually any other place on the web. We’ll 
keep track of your results so that you can see your success first hand.

Collegian.com integrates campus, local and world news, 
entertainment and reader generate social media into one central 
location, keeping students connected wherever they are.

Banner Ad ..............$50/month
Advertising rates

Online gives us a lot of easy access to the CSU student 

body. During the months we advertised last year, we saw 

our traffic increase 18.75% from 16,000 visits the previous 

year to 19,000 visits.

-Melissa Emerson, Conflict Resolution Assistant Director

“
”

Passion topics are aggregation blogs -- a 
human-curated collection of the best news 
coverage of a selected topic relevant to 
students. Sponsorship is exclusive to one 
advertiser per topic.



So many companies out there that are trying 
to line their pockets with the customer’s 
money. The Collegian actually works with me, 
and looks out for my best interest. 

Karl Mobley, owner Krazy Karl’s Pizza 

Without student media we wouldn’t have 
access to the CSU market. The staff is 
always top notch and very professional.

Mat Dinsmore, Wilbur’s Total Beverage Manager

Every morning I grab a bagel and coffee in 
between classes and sit with The Collegian. 
It’s become such a big part of my routine, I get 
really sad anytime I don’t have time to relax 
with the paper.

Kara Duwe, csu senior


